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Initial Discussion Post
Product Forecasting
When introducing a completely new product in the market, the producer has to make a forecast on the demand for the product. According to Kahn and Chase (2018), a new product can be a substitute for an existing product or completely new in the market with no prior competition from related products. In the case given, the product in the company is new but acts as a substitute for an already existing breakfast product in the same company. However, the new product besides being a substitute it has features that make it attractive to the consumers compared to the already existing product. This is its ability for consumers to prepare it easily and with minimal requirements. The evolutionary approach would, therefore, be suitable as a forecasting technique for the new product (Goodwin, 2015). This is based on the assumption that the new product is an improvement in the company's existing product. The new product has been made easier for the consumers when it comes to the preparation part. The company would, therefore, make an analysis of the already existing product and then efforts made to forecast the sales of the new product. The data gathered would be enough to help the company made an informed and data-based forecast of the expected sales of the new product in the market.
Fuel Price Forecasting
Fuel consumption and hence the prices are the hardest prediction to make. This is because there are so many factors that affect the prices of fuel. For example, the economic status of a country would greatly influence consumption hence the prices. Besides, world markets for the fuel keep fluctuating and this too would affect the prices of the product. No forecasting technique has been identified to be used in forecasting fuel prices to date. However, various techniques are utilized in forecasting fuel prices. In the case presented, the most appropriate method would be the qualitative method of forecasting (Debnath & Mourshed, 2018). This is because the method combines the efforts of both consumers and experts. It is, therefore, able to gather data based on experts and consumers. The company will benefit from informed opinion and judgment on the fuel prices and how the markets would be like. One can get data from the past, present and also for the future hence better forecasting the prices.

















[bookmark: _GoBack]
References
Debnath, K. B., & Mourshed, M. (2018). Forecasting methods in energy planning models. Renewable and Sustainable Energy Reviews, 88, 297-325.
Goodwin, P. (2015). New Product Forecasting. Wiley Encyclopedia of Management, 1-2.
Kahn, K. B., & Chase, C. W. (2018). The State of New-Product Forecasting. Foresight: The International Journal of Applied Forecasting, (51).
